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Achieving corporate sustainability (CS) is one of the most difficult challenges 
facing organizations in the twenty-first century. This comprehensive Handbook 
examines the current status and future direction of sustainability frameworks and 
applications in the corporate environment.  
Internationally reputed scholars portray the frameworks of CS practices in 
contemporary businesses. They explore in detail these frameworks and the 
associated computer-based modelling tools that companies are using, or 
can use, to aid their decision-making with regards to CS and corporate social 
responsibility practices. The contributors expertly investigate the future direction 
of model-based applications in CS as well as related planning processes.
This innovative and informative Handbook will provide a timely reminder 
to scholars, government agencies, international bodies, academics and 
practitioners that appropriate decision-making and a correct understanding of 
these complex problems are essential to the success of CS planning.
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